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ОБУЧЕНИЕ МАГИСТРАНТОВ ДЕЛОВОМУ ОБЩЕНИЮ 

НА ИНОСТРАННОМ ЯЗЫКЕ 

Уровень профессиональной подготовки и квалификации специалиста часто определяются умением об-

щаться с коллегами и использовать базы данных на иностранном языке. Главной целью исследования являлось 

изучение влияния ряда компетенций на развитие у обучаемого восприятия иноязычной культуры, основанного 

на принципах толерантности, открытости к мнениям и позициям партнера по общению. Нами установлено, 

что сформированные характеристики вторичной языковой личности позволяют субъекту образовательной 

деятельности принимать участие в опосредованном и непосредственном межкультурном общении, повышать 

качество владения иностранным языком, как с преподавателем, так и самостоятельно. Результатом изучения 

стало выявление характера влияния делового общения на успех во взаимопонимании участников коммуника-

ции в процессе создания общего коммуникативно-прагматического пространства.

Ключевые слова: деловое общение, речеповеденческие навыки, лингвокультурное взаимодействие, 

внутренние аспекты развития, коммуникативная компетенция, эмпатическая компетенция, межкультурная 

коммуникация.
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TRAINING OF MASTER’S DEGREE STUDENTS IN BUSINESS COMMUNICATION 

IN A FOREIGN LANGUAGE

The level of professional training and qualification of a specialist is often determined by the ability to communicate with 

colleagues and use databases in a foreign language.

The main goal of the work was to study the influence of a number of competencies on the development of a student’s 

perception of a foreign language culture, based on the principles of tolerance, openness to the opinions and positions of a 

communication partner.

The authors showed how the formed characteristics of the secondary linguistic personality allow the subject of educational 

activity to take part in indirect and direct intercultural communication, improve the quality of foreign language proficiency, 

both with a teacher and independently.

The result of the study was the identification of the nature of the influence of business communication on the success 

in mutual understanding of communication participants in the process of creating a common communicative and pragmatic 

space.

Key words: business communication, speech behavior skills, linguocultural interaction, internal aspects of development, 

communicative competence, empathic competence, intercultural communication.

In the context of the development of the society 
to an information dependent one, profound changes 
are taking place in the value orientations of society, 
refl ecting the socio-political, economic and social 
transformations in the country. In accordance with 
the democratic and humanistic principles of build-
ing society, the main value is considered “a free, 
educated, developed person, capable of living and 
creating in a constantly changing world, being com-
petitive, and integrating into the world community.” 
Constantly developing international ties in the fi eld 
of economics and social structures make the world 
community to update the requirements for specialists 
working in the areas of interethnic contacts, requir-
ing a high level of communication skills in one, and 
very often in several foreign languages.

For professional activity, it has become vital for 
specialists in various fi elds constantly develop their 
skills in foreign language communication. In mod-
ern conditions, the level of qualifi cation and profes-
sional training of a specialist is often determined by 
the ability to communicate with business colleagues 
in their native language and to use information in a 
foreign language (in particular, in English).

In the personality-oriented paradigm of educa-
tion, the student is viewed as an active subject of 
learning. Within the framework of this paradigm, 
the integrative (strategic) goal of foreign language 
teaching, refl ecting the social order of the state, 
is considered as the improvement of master’s de-
gree students’ skills characteristic of a secondary 
linguistic personality, the set of which makes up 
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a complex integrative unity. All this leads to the 
development of not only communicative, but also 
intercultural competences. The formed features of 
the secondary linguistic personality allow the sub-
ject of educational activity to take part in indirect 
and direct intercultural communication, improve 
the quality of foreign language profi ciency, both 
with a teacher and independently.

The modern interpretation of the goal of 
improving foreign language profi ciency as the 
achievement of a foreign language communica-
tive competence by students, which is vital for 
business relations in the fi eld of intercultural com-
munication, determines attention to the concept of 
“communicative competence” and its components. 
Communicative competence as a general integra-
tive goal of teaching a foreign language should not 
only refl ect the social order of society in relation 
to students, but also meet their practical needs in 
foreign language communication, representing a 
set of knowledge, skills and abilities that must be 
mastered in the learning process.

As such an integrative goal, foreign language 
communicative competence is understood as “the 
ability and willingness to carry out foreign lan-
guage interpersonal and intercultural communica-
tion with native speakers within the limits set by 
the standard / program”.

The intercultural component affects the forma-
tion of certain personal characteristics that enable 
a person to use a foreign language as a means of 
intercultural interaction with native speakers of the 
language. Empathic competence, which is based 
on the experience of an individual’s emotional and 
evaluative attitude to the linguocultural interaction 
of representatives of various national and cultural 
communities, is one of the main components of 
intercultural competence. It involves the develop-
ment of a student’s perception of a foreign language 
culture, based on the principles of tolerance, open-
ness to the opinions and positions of a communica-
tion partner. In the process of acquiring knowledge 
while teaching foreign languages, undergraduates 
should form a system of personal relationships to 
the language and culture under study. In this sys-
tem, an important place is occupied by the needs 
and motives associated with the possibilities of of 
a foreign language practical use as a means of de-
velopment and satisfaction of various interests of 
the individual, including non-linguistic.

The use of English (as well as any other for-
eign language) for business communication, like 
communication itself, is a complex multifaceted 
process. This process simultaneously acts as an 
act of interaction between individuals, as an act of 
obtaining information, as an act of manifestation 
of the attitude of colleagues to each other, as an 
act of mutual infl uence on each other, as an act of 
empathy and mutual understanding.

Business English acts as a generalizing con-
cept that presupposes the use of a foreign language 
in the sphere of a certain professional activity, de-
pending on which the linguistic, lexical, stylistic 
content is determined.

Internal aspects of the development of the 
communicative competence of an individual are 
determined by external social and cultural rela-
tionships of various linguistic environments: re-
gional and regional characteristics of a particular 
language; sociolinguistic positions of foreign and 
native languages; similarities and differences in 
the socio-cultural content of the studied and na-
tive languages; value categories of society and 
value relationships of speakers of the studied and 
native languages; social order for the amount of 
knowledge and the level of practical knowledge 
of a foreign language.

Effective intercultural business communica-
tion acts as the unit of two aspects – linguistic and 
cultural.

As relevant components of foreign language 
communicative competence in teaching business 
foreign language communication, are:

– linguistic, manifested in the correct use and 
recognition of linguistic means, based on knowl-
edge of phonological, phonetic, lexical and gram-
matical rules and the skills of operating them in 
the process of communication; knowledge of new 
linguistic means in accordance with the topic of 
professional activity;

– speech, refl ecting the speech characteristics 
of the language functioning in direct communi-
cation, which implies the knowledge of the par-
ticipants in the communication process of various 
speech models, types of texts, genres typical for 
professional communication;

– professional, characterizing those skills that 
allow communicants to effectively solve tasks 
aimed at achieving their main professional activi-
ties, which implies the formation of foreign lan-
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guage business communication skills, on the basis 
of which a future specialist will be able to develop 
and implement strategies for his communicative 
interaction with foreign partners.

In intercultural business communication, an 
important condition for success is the achieve-
ment of mutual understanding by creating a 
common communicative and pragmatic space. 
This can be achieved only if communicants have 
intercultural competence, which, in turn, takes 
into account the cultural and psychological char-
acteristics of the communicative behavior of a 
native speaker.

In the process of forming intercultural compe-
tence, sociocultural strategies can be distinguished 
as the type of speech behavior of the communicant, 
selected taking into account the knowledge of the 
cultural and psychological image of the partner 
in communication and ways of their refl ection in 
speech / non-speech behavior and used for the ef-
fective implementation of the communicative task, 
taking into account the socio-cultural parameters 
of the communication situation.

To maintain the communication process, a 
communication strategy is determined. This strat-
egy implies knowledge of certain communicative 
norms, behavioral scenarios, speech etiquette, al-
lowing you to direct the conversation in the right 
direction, taking into account the specifi cs of the 
communicative politeness of each side of com-
munication.

The following tactics are distinguished: com-
municants are offered small situations related to 
business communication. Participants should build 
relationships in a short period of time, using the vo-
cabulary they already know. The next task is to keep 
the interlocutor’s attention by asking questions on 
topics regulated by the etiquette of the communi-
cating parties. An equally diffi cult task will be to 
encourage the interlocutor to communicate. The 
next stage in the interaction of interlocutors is the 
gradual expansion of the range of issues discussed 
in the conversation, the emergence of new topics 
for communication. And the main stage will be the 
completion of communication, which should look 
natural in the course of the conversation.

At each stage of communication, communi-
cants should use different levels of communica-
tion, taking into account formal / informal styles 
depending on the communication situation.

Mastering the language pattern of this strat-
egy contributes to the formation of the ability to 
maintain communicative contact with a native 
speaker. Any communication is characterized by 
three components: communicative, interactive and 
perceptual.

At the communicative level, interaction is 
supposed to fulfi ll the rules and traditions of com-
munication that are characteristic of a particular 
linguocultural community. At the interactive level, 
the organization of interpersonal communication 
takes place, taking into account the cultural and 
psychological characteristics of the participants in 
communication.

At the perceptual level, the mechanism of 
mutual cognition and rapprochement of cultural 
representatives is revealed.

Teaching business communication in a foreign 
language can be divided into two stages: communi-
cative-pragmatic and interactive. At the fi rst stage, 
undergraduates master the ability to model authen-
tic speech behavior in the context of educational 
intercultural interaction. Participants in a defi nite 
acts of communication try to recreate a specifi c seg-
ment of the reality of the functioning of the studied 
linguoculture, relying on cultural and psychologi-
cal knowledge and sociocultural strategies when 
modeling natural linguistic behavior in a speech act. 
At this stage, the communicative fl exibility of the 
verbal behavior of communicants develops in the 
changing conditions of verbal communication.

The use of socio-pragmatic tasks will help to 
activate the acquired knowledge and develop inter-
cultural competence. Sociopragmatic tasks can be 
divided into communicative-pragmatic tasks and 
interactive tasks. Communicative-pragmatic ones 
involve training exercises for the selection and use 
of socio-cultural strategies in speech behavior in 
accordance with the designated communicative 
goals, content and context features. Examples of 
communicative-pragmatic tasks:

– recognition and implementation of the prag-
matic goal of speech behavior of a native speaker; 
-use of formulas of speech etiquette in an adequate 
socio-cultural context; 

– forecasting the communicative acceptability 
of the selected language and speech means for the 
design of the statement;

– replacement of an inadequate version of 
speech behavior with an adequate version; 
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– use of non-verbal means of speech behavior;
– selection and implementation of socially and 

culturally acceptable speech behavior.
The purpose of the interactive exercises is to 

use and vary appropriate sociocultural strategies. 
This is necessary to anticipate authentic speech 
behavior in situations of intercultural communi-
cation. Tasks of this type are free in nature. They 
lead to the formation of communicative fl exibility 
of speech behavior in the changing conditions of 
intercultural communication.

Mastering the socio-cultural component of for-
eign language competence is an important condi-
tion for effective business communication. When 
teaching business communication in a foreign 
language, there are practical, educational and de-
velopmental goals. The practical goal is associated 
with the formation of certain skills and abilities that 
allow you to carry out professional activities in a 
foreign language. They include:

– skills of productive speech activity, neces-
sary for a specialist for the implementation of per-
sonal contacts through oral and written types of 
speech communication; 

– skills of perceptual speech activity, allow-
ing a specialist to independently search, analyze, 
extract and process information in a foreign lan-
guage.

The set of exercises consists of tasks aimed 
at mastering the skills of proper business English 
speech. Exercises to study special vocabulary of 
business communication are aimed at it. At this 
stage, exercises for listening to simple conversa-
tions between native speakers have proven them-
selves well. The next stage is mastering the skills 
of business ethics in English, which is facilitated 
by knowledge of a linguistic and cultural nature. 
And one more stage is the formation of the skills 
of independent work on mastering business Eng-
lish. Students can use the Internet resources rec-
ommended by the teacher, where they can apply 
the acquired skills and abilities to formulate new 
knowledge.

General educational and developmental goals 
of teaching foreign language business communica-
tion involves the use of the process of learning a 
foreign language to expand horizons, increase the 
amount of knowledge, and also reveals the essence 

of the processes of accumulation and processing of 
information that contribute to the formation in the 
consciousness of a person of basic cognitive struc-
tures that provide understanding and perception of 
the language and the other world social culture.

The educational goal of teaching foreign lan-
guage business communication is aimed at devel-
oping certain qualities of the student's personality, 
which are necessary for the implementation of 
intercultural communication. First of all, we are 
talking about such qualities as tolerance, the desire 
to learn the culture and understand the specifi cs of 
mentality, the need to use a foreign language as a 
means of professional communication with a for-
eign language partner.

The general integrative goal of teaching busi-
ness communication in a foreign language is the 
formation of professional foreign language com-
municative competence among future specialists, 
which allows them to communicate in the fi eld of 
professional activity.

The process of teaching foreign language 
business communication will be successful when 
certain conditions are created: ensuring a com-
municative approach when familiarizing with the 
material and developing the appropriate skills 
and abilities; teaching not only speech, but also 
behavioral strategies of business communica-
tion; providing the learning process with authen-
tic materials and a system of tasks that form the 
skills of communicative behavior in the context 
of professional communication; creation of fa-
vorable psychological and pedagogical condi-
tions that allow to reveal the creative, profes-
sional and linguistic potential of undergraduates; 
enhancing language experience; high degree of 
motivation due to professional interest. Teaching 
business communication in English is a necessary 
component of the professional competence of a 
specialist in any fi eld of activity. Thus, a business 
foreign language can be defi ned as a generalizing 
concept that means the use of English in the fi eld 
of a certain professional activity, depending on 
which the linguistic, lexical and stylistic compo-
nents are determined. Modern society is interested 
in such specialists who will improve their foreign 
language business communication skills on an on-
going basis.

2.12.2020
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